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Abstract

This research examines how political identity interacts with exposure to uncertainty in the external
environment to shape hedonic consumption. Recent work suggests that liberals have a stronger preference
for hedonic goods. The present research builds on that work to examine how uncertainty in the external
environment might change the effect of political identity on hedonic preference. We propose that high (vs.
low) uncertainty increases hedonic consumption among conservatives (but not liberals). Whereas liberals
tend to prefer hedonic products under no uncertainty, conservatives display stronger preference for hedonic
goods following exposure to high uncertainty. This happens because perceiving uncertainty in the external
environment induces conservatives’ stronger reliance on feelings, which, in turn, bolsters hedonic
preference. Eight studies provide evidence for the focal phenomenon, its underlying psychological
mechanism, and boundary condition, using multiple methodologies, primary and secondary data, real and
hypothetical behavior, distinct categories and populations.
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Marketing Research, and Journal of Consumer Psychology.

All interested are welcome.

How Political Ideology Shapes Conservatives’ and Liberals’ 
Hedonic Consumption

By

Dr Nailya Ordabayeva
Boston University


