'y

JaS =
§§?t;§%mﬁﬁﬁ’iﬁ

2025-2026




MSc in g
BUSINESS ANALYTCIS "=

R 55 BB 2 - i H

RIS ¢

REHIR

IREE] S

HE L

i H 45 2

o BRIFABSZTITHIEAREEEFEIA

s ZEBMEFITITHINA

o FRKRT, HBRHIEREIL N RAFLIER R
o REEAELIAEFBRRAFSEENIS

s ITERMFHITRENRZERR

o IEIRIE AAHIRMIR EEE6E

o BERZHEHESEFELEFERIZEN

HiH H i
IRIBUKRBIRS TR AR A AEM - BARZEFER / EWRREK - FERANAETE (NITRHER) o

HiHW %

R ARES (ZE:FHE)  RAPIHUENEF

o Fifthm : FRAEFE LR o FAUMFRMUBREENEIEEB LR o

o FRATFHENFREXNIME, AETHRAEFEIXRE (§2) CUSREEARBLRR RS 6L S
BB RETiEEER) 4 NEXRME (RKEFZH) BEESES  RREE, [BHSoMER0L] R3%%
& 12 29 [AFIMREXE] EFEBEH 9 0 (MEBMFERNTR) - ZFSEBHIBFLM
FEMBEE —FENE—NFHRIERE / BER ERPEHIIRYE - MFSEBRIERM - FRARE
FHEM 145 THNZEFEBER -

o ¥ : #M 216,900 T (18 ME4%, BEHAEM 12,050 T) » AEEETRIEZSEB 4 TREZ
F8 (121%57) - LRPENEEEARBRHBEFRBERBITLE -

s AXTHAFEIXE (FR) tUSEEEAGHIMEESNENFIIMBFEFEREFE  FEE
SREFHLE o



2

.«

Yk e B AR ol 4E 1)

$RMEA 11 [THE - 81F 4 (TBEHE 1 IEREESEEHE - & 6 TEENE  REA% o1
5 .
$RAYRBIEN 31 M2SREHAENELVERR » THRMESERIAZN [H55TELH
+] i
R 8 (HEEHE - 81 4 10EH 1 EARESEERME &3 BER (8% 22 12
$) BAGRERELL (S MTRIEXE] Sl o

ERLEL : BEH (£H) A 15 &, RBEH (FE) H 25 F. FEMRERERBUEL > 7
EERRTIFFERBEZRE > UHEEREH] -

BIMHBREE-NHEFZHNTETH 39 MEIRNE o

HERH (12 %45) ARG SEEFIH (1 %55

Business Analytics* e Academic Integrity and Ethics in Business
Business Intelligence and Decisions* (FEERE)

Management Information Systems

Organisation and Management
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Applications of Decision-making Models e MM MSc Career Workshop (0 %47)
Business Applications of Blockchain ¢ Models for Decision Making

Business Forecasting e Research Methods

Decision Making for Leadership e Seminars in Emerging Technology*
E-Commerce e Social Media Marketing

Enterprise Resource Planning e Strategic Management

Independent Projects e Technology Innovation and Management™
Managing Operations Systems e Textual Analytics in Business

Marketing Management
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